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关于世界安宁疗护日
（WHPCD）
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要实现这一目标，必须加强基于社区赋能和政策支
持的健康促进策略。

世界安宁疗护日（WHPCD）旨在推动安宁疗护与缓和医疗（以下统称“安宁缓和医疗”）的全
球年度联合行动日。安宁缓和医疗作为一种跨学科照护模式，旨在减轻患有严重疾病的患者
及其照顾者的痛苦，提高其生活质量。世界安宁疗护日相关活动已连续举办了20多年。今年的
活动日定于2025年10月11日（星期六），欢迎您加入我们，共同呼吁全球范围内提供更加优
质、可及的安宁缓和照护服务。我们将齐声发出呼吁：“推动安宁缓和照护纳入全球医疗保健
系统，真正实现全民健康覆盖（UHC）。
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要实现这一目标，必须加强基于社区赋能和政策支持的健康促进策略。2025年度主题定为“
兑现承诺，人人享有”。在2024年，适逢世界卫生大会（世卫组织理事会）通过唯一一项安宁
疗护独立决议的十周年之际，我们曾呼吁各国在全生命周期的医疗体系中强化缓和医疗的作
用。今年，我们将推动所有的参与方来共同兑现这项承诺。缓和医疗对于提升个体生活质量、
福祉水平、舒适度以及尊严程度来说至关重要，其本质是一种以人为本的医疗服务，重视患
者对于健康信息的获取需求，力求得到精准、个性化且与文化相适应的个人健康信息，并且尊
重患者在治疗决策中的主体地位。需接受安宁缓和照护的人群（PNPC）应当获得包括吗啡
等类阿片镇痛药在内的基本药物与缓和医疗服务，这一权利与联合国三项国际药品管制公约
一致，也是实现“人人享有可及、可负担的最优健康水平”基本权利的重要组成部分。

目前全球每年有逾7300万人需要安宁缓和医疗服务。随着人口老龄化及全球非传染性疾病
和其他慢性病的增加，人们对于这项服务的需求还在持续增长。儿童群体的缓和医疗服务需
求至少占到总需求的14%，对这一需求的服务同样不容忽视，为此各国应准确评估用于安宁
缓和医疗的国际管制药品需求量，特别是符合儿童使用的药物剂型。

此外，实现全民健康覆盖（UHC）不可或缺的必要环节在于将缓和照护纳入医疗体系，这也为
避免患者及其家庭的医疗经济负担提供了保障。确保所有民众可以获得高质量的基本医疗服
务以及安全、有效、优质及可负担的基本药物，这一点同样至关重要。全球主要利益方亟需意
识到将安宁缓和医疗纳入整体医疗体系，尤其是在初级保健层面的紧迫性，若未能将安宁缓
和医疗系统性地融入健康与社会照护体系，将导致这种服务缺乏公平可及。



目前安宁疗护与缓和医疗仍是全球亟需满足的主要需求。正如我们与世卫组织联合发布的《全
球安宁缓和医疗地图集》所指出的，在每年逾7300万需要缓和照护服务的成年人与儿童中，仅
有14%能获得应有的照护。这直接导致全球约2000万人因无法获得安宁缓和照护与疼痛缓解
措施而最终在痛苦煎熬中离世。安宁缓和照护体系的建设理应遵循世卫组织所倡导的公共卫
生模式，将目标聚焦于政策制定、教育培训、药物供应、社区赋能、科学研究及临床实施的六大
支柱，然而，在实际推进过程中，每项环节都面临着多重阻碍。

为什么需要世界安宁疗护日
WHPCD
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由此可见，世界安宁疗护日（WHPCD）是唤醒全球
关注、动员各国政府来支持发展安宁缓和医疗的重
要契机。



PUBLIC HEALTH MODEL OF PALLIATIVE CARE
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世界安宁疗护日（WHPCD）由
谁主办？

International Children’s Palliative Care Network

On October 11, we will speak out, sharing compelling 
stories that make us laugh, cry and reflect.

感谢各方支持参与这一关乎人类健康福祉的全球倡议。

世界安宁疗护日（WHPCD）由全球安宁缓和医疗联盟（WHPCA）主办，该联盟作为一个专注
于推动全球缓和照护事业发展，并致力于整合全球缓和照护社区及从业者的专业力量和经验
的国际慈善组织。WHPCA目前在100余个国家拥有512家成员机构，其使命在于凝聚全世界的
安宁缓和医疗社区，改善需要接受安宁缓和医疗群体的生活福祉并且预防非必要的痛苦。世界
安宁疗护日（WHPCD）也共同联合了国际儿童缓和照护协作网（ICPCN）、人道援助与紧急救
援缓和照护联盟（PallCHASE）以及国际临终关怀与缓和医疗协会（IAHPC）三大国际组织，协
同推进活动开展。

https://www.pallchase.org
https://thewhpca.org/
https://icpcn.org
https://hospicecare.com/home/
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赋权给群众和关怀型社区
•	 赋予人们知识和选择权可以提高安宁缓和医疗的照护质量。研究表明，当患者积极

参与其安宁缓和医疗决策时，他们报告了对服务更高的满意度，并且生活质量也得
到改善。安宁缓和医疗的早期介入不仅能增进患者理解，减少临终时的无益治疗，
降低意外住院和急诊次数，而且能促进患者的情绪健康。

•	 关怀型社区可减少患者的孤独感并增强其临终支持。由公共卫生倡导者艾伦·凯勒
赫尔（Allan Kellehear）开发的“关怀型社区”模式鼓励社区参与临终关怀，从而取
得更好的社会心理疗效。安宁缓和医疗的社区支持网络显著减轻了患者的负担和社
会孤立感。“安宁疗护与每个人息息相关。”

•	 基于社区的安宁缓和照护不但减少了入院率和医疗成本，而且降低了急诊就诊和住
院治疗的频次。

世界安宁疗护日的子主题



实施安宁缓和医疗政策以提高政策可及性
•	 国家层面的政策实施显著增加了获得安宁缓和医疗的服务机会。拥有安宁缓和照

护服务政策的国家在各级医疗保健中服务的可及性更广，整合度更高。世界安宁
缓和医疗协会（WHPCA）和世界卫生组织（WHO）的《全球安宁缓和医疗地图集
（2020 年）》（Global Atlas of Palliative Care）指出，在制定了相关政策的国家
中，超过80%的国家报告称，基本药物、训练有素的服务提供者（providers）和社
区服务的可及性得到提高。

•	 政策的实施确保了获得基本安宁疗护与缓和医疗药物的机会。世界卫生组织
（WHO）的数据表明，全球范围内获得止痛药物的机会不均衡，超过 80% 的世界
人口由于政策、监管或供应障碍而无法充分获得吗啡等阿片类药物。在乌干达和
墨西哥等实施阿片类药物获取政策的国家中，吗啡的可及性和在疼痛管理中的规
范使用情况都有了显著提升。

•	 将安宁疗护和缓和医疗服务纳入医疗系统可提升弱势人群的健康公平性。在中低
收入国家，由政府主导的安宁缓和医疗项目增加了农村、低收入和老年人获得服务
的机会。

通过全民医保（UHC）将安宁缓和医疗纳入健康照护体系
•	 将安宁缓和医疗纳入全民医保（UHC）可提高医疗卫生系统的效率和患者健康水

平。世界卫生组织指出，将安宁缓和医疗纳入全民医保（UHC）可确保医疗服务的
连续性，提高患者满意度，并减少不必要的住院治疗及医疗费用。实现安宁疗护和
缓和医疗与卫生系统的有效融合，可以降低临终阶段对重症监护资源的依赖，既
维护了患者的尊严，又实现了成本效益兼顾。

•	 将安宁缓和医疗纳入全民医保（UHC）可扩大基本服务的可及性和公平性。每年有
超过7300万人遭受与健康相关的严重痛苦，其中80%生活在中低收入国家。将安
宁缓和医疗纳入全民医保（UHC）有助于消除全球范围内的巨大不平等，使无论收
入如何或身处何地的人群都能获得疼痛缓解和支持性照护。

•	 在全民医保服务框架下提供政策支持和资金保障，可推动安宁缓和医疗规模化、
可持续发展。智利、肯尼亚和蒙古等国已成功将安宁缓和医疗纳入全民医保服务
保障体系，从而扩大了安宁缓和医疗的覆盖面，改善了服务质量。与那些未将安宁
缓和医疗纳入全民医保机制的国家相比，这些国家的服务利用率更高，且受过培
训的服务提供者（providers）也更充足。
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安宁缓和照护是一项基本人权——推动全民可及。
•	 全球卫生权威机构将安宁疗护和缓和医疗服务视为一项人权。世界卫生组织指

出，缓和医疗是“卫生系统的道德责任”，应成为每个国家全民医保政策的一部
分。联合国人权理事会强调，缓解疼痛和获得安宁缓和医疗是健康权的组成部
分，尤其是对于那些患有绝症的人来说至关重要。

•	 全球超过85%的安宁缓和照护需求仍未得到满足。中低收入国家承担了全球
80%的需求，但仅获得了约4%的服务资源。
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活动关键信息

1
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3

2 不应让任何人独自承受苦痛——现在就行动
•	 缓和医疗能提高生活质量、减轻痛苦并为家庭提供支持。缓和医疗的早期介入

可提高患者生活质量、减轻症状负担，促进患者和照护者的整体福祉。许多接
受缓和照护的癌症晚期患者寿命更长，情绪和生活质量显著改善。

•	 延误或无法获得安宁缓和医疗会导致不必要的痛苦和压力。世界卫生组织报
告称，全球有超过55亿人生活在几乎没有或根本没有止痛药的国家。缺乏及时
的安宁缓和医疗会导致患者在生命最后几个月频发急诊就诊、非计划住院次数
增多，加剧身体痛苦。

全民健康应包括直至临终的关怀——将安宁缓和照护纳入
全民医保
•	 将安宁缓和医疗纳入全民医保可降低成本并改善医疗效果。将基于社区的安

宁缓和医疗纳入全民医保模式可减少住院人数并挽救生命。已将安宁缓和照
护纳入全民医保的国家中，患者满意度得到提高且医院拥挤状况得到缓解。

•	 将安宁缓和医疗纳入政策可确保获得基本药物及训练有素的服务提供者。《全
球安宁缓和照护地图集》（2020 年）指出，在国家层面将安宁缓和医疗纳入全
民医保可改善阿片类药物的可及性，并促进专业人员培训的普及。



PLAN FOR ACTION
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在未来五年内，将安宁疗护和缓和医疗全面整合
进各国医疗体系内。

核心使命

https://thewhpca.org/share-your-story/
https://thewhpca.org/share-your-story/
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社交媒体示例信息
让我们一起善用社交媒体的力量来扩大宣传 2024 年世界安宁疗护日。以下是在社交媒体渠道
上分享的信息示例。使用主题词是所表达信息的点睛之处，也是吸引目标受众群体关注并参与
其中的重要方法。除了以下主题词外，您也可以将您本地的相关主题词添加到全球对话中。

Facebook
Facebook 让您可以轻松分享内容，与支持者和有影响力的人建立联系，分享有关世
界安宁疗护日的精彩内容和新闻。您还可以利用这些平台来聚集您活动的支持者，分
享您的个人故事，甚至筹集捐款。在Facebook上关注安宁缓和照护联盟（Worldwide 
Hospice Palliative Care Alliance），了解有关世界安宁疗护日的最新信息，并注册参
加世界安宁疗护日Facebook活动。

Twitter (X)
关注 @whpca Twitter 帐户，并发布推文表达您对世界安宁疗护日的支持。可
以使用下方提供的世界安宁疗护日的示例推文，或自行撰写消息。记得包含相关
的话题标签。您可以提及以下账户：@DrTedros @ UHC2030 @CSO4UHC @ 
UHCPolicyCentre @WHPCA @NCDA @UICC @WHO @ICPCN @IAHPC @
PallCHASE + 您当地的政策制定者、国家安宁缓和照护协会和媒体。

http://www.thewhpca.org/world-hospice-and-palliative-care-day/resources-2022/category/facebook-healing-hearts-and-communities
https://twitter.com/whpca
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#

YouTube
欢迎关注全球安宁缓和照护联盟的 相关账号。您还可以使用视频平台上传包含关键信
息的视频，记录您的世界日活动。

LinkedIn
LinkedIn 是与其他专业人士、组织和当地世界日活动潜在赞助商分享内容的好方法。
您可以将Facebook的内容稍作调整以适应LinkedIn的受众。记得使用主题标签，在 
LinkedIn 上关注世界安宁缓和照护联盟。

Instagram
Instagram /小红书等图片社交媒体专注于照片和视频分享，在青少年中最受欢迎。作为
一个视觉社交媒体平台，吸引眼球的图片和照片对关注度和参与度至关重要。请注意，除
非您拥有商业账户，否则无法在 Instagram 帖子中包含链接。另外，也可以在个人简介中
加入链接，并在帖子中提及。您可以在 Instagram 上关注 @thewhpca。

主要标签 #WHPCDay25 #PalliativeCare

其他推荐标签 #UHC #Health #HealthCare #Hospice #HumanRights #UHC2030 
#WHO #Care

社交媒体宣传语（示例）
•	 安宁缓和医疗是一项人权，不是一件奢侈品。让我们携手努力，让全世界每个人都能

获得它。#UniversalHealthCoverage #PalliativeCareForAll
•	 每年有超过7300万人因无法获得安宁缓和医疗而承受痛苦。这是一个我们必须要解

决的危机。#HealthEquity #LeaveNoOneBehind
•	 没有人应该忍受痛苦。安宁缓和医疗可以减轻痛苦，维护尊严。#HumanRights 

#CompassionInCare
•	 实现全民健康覆盖意味着直到生命尽头都要给予照护。安宁缓和医疗必须整合进所

有国家的医疗体系。#UHC #PalliativeCare •  
•	 同理心是强有力的公共卫生力量。获得安宁缓和医疗能够挽救生命，维护个人的尊

严。#GlobalHealth #CompassionateCare
•	 缓解疼痛本身就是治疗。拒绝提供就是不公正。每年有数百万人因无法获得吗啡而痛

苦死去。#AccessToMedicine #PalliativeCareMatters
•	 安宁缓和照护经济实惠，能提升生活质量，它是不可或缺的。是时候让它普及

了。#SmartHealth #HealthForAll
•	 照护不应在诊断之后就停止。即使无法治愈，安宁缓和医疗也能改善生活质

量。#QualityOfLife #EveryLifeMatters
•	 社区照护，全球承诺。实现安宁缓和医疗的普遍可及，始于政策的变

革。#PalliativePolicy #GlobalSolidarity
•	 希望、尊严、安慰——这些是安宁缓和医疗承诺带来的价值，每个人都应享有这些权

利。#PalliativePromise #UniversalAccessNow

https://www.instagram.com/p/DHni8plMZ-V/
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LOGOS MEDIA RELEASE 
TEMPLATES

GOVERNMENT PETITION 
LETTER TEMPLATE 

FUNDRAISING 
TOOLKIT  

FILM YOURSELF 
TECH TIPS

WORKING WITH 
MEDIA

ENSURING THE HIGHEST QUALITY VIDEO

BEFORE YOU FILM CHECKLIST

SENDING YOUR VIDEO

TECH TIPS RECORDING VIDEO TO IPHONE

Go to your 
phone settings

Select 
camera

Click record 
video

Select 4k at 
60fps

1 2 3 4

Ensure you are on WiFi. 

Send video via 
WeTransfer (it’s free 
and doesn’t require sign 
up). Other platforms may 
compress the video and 
reduce quality. 

Flip phone to landscape (horizontal) 

Check for confidential information on walls or personal photos. 

Is your background visually interesting - more than just a plain wall? 

If you face your camera towards a window from indoors, it will cause your video picture to distort. 
Ensure the room is well lit, with either artificial or day light. 

Look out for the reflection of yourself or the camera operator in a window or mirror. 

Aim for a waist-up shot with you or the subject’s head and eyes level with the camera. 
If filming yourself place the camera on a surface that is eye level, maybe on a shelf or 
propped on books on a desk. Do not hold the camera too low or too high from the your/the 
subject’s eye level.

1

2

3

4

5

6

Enter  
www.wetransfer.com 

in your browser

Insert the email 
address of the 

recipient

Select video
(You can upload up 

to 2GB for free)

1 2 3

11 OCTOBER 2025
WORLD HOSPICE AND PALLIATIVE CARE DAY

ACHIEVING THE PROMISE:  
UNIVERSAL ACCESS TO PALLIATIVE CARE

 

 

 

 

 

 
World Hospice and Palliative Care Day Media Toolkit 2025 
Theme: Achieving the Promise: Universal Access to Palliative Care 

Working with the press  

National and local media can be extremely effective in spreading the word about hospice 
and palliative care. Personal stories told by people who have experience of hospice and 
palliative care are often the most powerful way to get the message across.  

You may already have built up relationships with your local media, or you can take this 
opportunity to start. Reach out to people in your networks who meet the criteria for this 
year’s theme or who have experienced serious illness and work with them to reach out to 
the media. You can find some of the relevant group information here.  

Here are some tips for writing a good press release and maximising the chances that the 
media will pick it up: 

• Remember that journalists are busy, and you are competing for their attention  
with many other stories. The easier you make it for them to pick up a story,  
the more likely they are to do so. Keep this in mind when writing your press  
release. 

• Make sure you have an eye-catching headline 
• Include the key information in the first paragraph. Remember the five ‘W’s:  
• What is your news? Where will it happen? When will it happen? Who is  

involved? Why should people be interested? 
• Include numbers, facts and statistics to strengthen your claims. You can find  

the World Hospice and Palliative Care Day Key Messages in the main toolkit 
and a wealth of facts and statistics in the Global Atlas of Palliative Care, 2nd 
edition. 

• Make sure your news is relevant to a wider audience than just you and your  
colleagues. Link your World Hospice and Palliative Care Day event to equity  
in access to palliative care. 

• Use quotes from recognised experts and people with direct experience to  
illustrate your point 

• Keep it short. Press releases should be one page long. 
• Include photos. Even if you don’t have photos yet for this year’s World  

<Insert your logo> 

 

 

 

 

 

 
 
World Hospice and Palliative Care Day Fundraising Toolkit 2025 
Theme: Achieving the Promise: Universal Access to Palliative Care 

How to use World Hospice and Palliative Care Day - on 11 October - to raise 
funds for your hospice and palliative care services. 
World Hospice and Palliative Care Day is a Global Day of Action to promote hospice and palliative 
care worldwide. It is an excellent opportunity to launch your fundraising efforts, capturing the energy 
and interest around this worldwide event, and using the free-to-download graphics, branding, and 
messaging to make your campaign stand out.  

World Hospice and Palliative Care Day fundraising events involve getting people together for face-to-
face events to raise much-needed money for your organisation and raise awareness of what you do.  

These days, we have flexible working conditions, which provide a good opportunity for online 
fundraising as people spend more time on social media and digital platforms.  

Here are some tips to consider for making your fundraising efforts successful. 

They were compiled from this page, which has over 30 ideas to choose from. 32 Online Fundraising 
Ideas Perfect for Any Cause 

Here are more suggestions and ideas for fundraising.  

1. Virtual walk, run or climb 
2. Set up a Facebook fundraiser 
3. Online auction 
4. Hold a non-uniform school day, or dress down day for work 
5. Use your crafting or hobby skills 
6. Use our birthday or celebration date (see Facebook Fundraiser link above) 
7. Sweepstake 
8. Bake 
9. Quizzing 
10.Make a virtual wish-list on a platform like Amazon 
11.Sign your organisation up to Amazon Smile 
 
 
 
 
 

<Insert your logo> 

 

 

 

 

 

 

 

 

Dear (insert name)  

We are writing to request your support for World Hospice and Palliative Care Day on 
Saturday, 11 October. This is an annual unified day of action to celebrate and support 
hospice and palliative care around the world, and the theme this year is Achieving the 
Promise: Universal Access to Palliative Care (Insert details of what you want your 
government to say or do to mark the event) 

Palliative care is recognised as a fundamental component of health care systems, including 
Universal Health Coverage and primary health care. Yet, sadly, approximately 86% of 
people around the world who need palliative care cannot access it. Some 20 million 
people die every year in pain and suffering due to lack of access. Much of the problem of 
lack of care is caused by a lack of awareness of how palliative care should be given and 
why it is important.  

(Insert paragraph about the situation of palliative care in your country) 

On this World Hospice and Palliative Care Day, we call upon governments, policymakers 
and providers to prioritise and implement national strategies in order to achieve UHC as 
targeted by the United Nations Sustainable Development Goals (SDG’s) by 2030. Palliative 
Care is everyone’s business with more than 73 million people needing palliative care 
worldwide and only 14% of this need being met, we’ve got our work cut out for us. More 
than 80% of this need is felt in Low-middle-income countries. 

If you would like any further information, please do not hesitate to contact (enter your 
details here) or visit the World Day website for more information about events at 
http://www.thewhpca.org/world-hospice-and-palliative-care-day.  

 

 

 

Advocacy letter/email to 
government contacts for 
World Hospice and Palliative 
Care Day 

 

(insert logo here)  

 

 

 

 

 

TEMPLATE MEDIA RELEASE FOR PARTNER ORGANISATIONS TO SEND TO LOCAL MEDIA 
OUTLETS 

 

1. Fill in all of the blanks in the press release – <text that looks like this>. 

2. Please feel free to amend the release where appropriate to include messages 
specific to your organisation, however please do not amend in any way the quote 
from WHPCA Executive Director, Dr. Stephen Connor.  

3. For more information or advice, please contact WHPCA Communications Manager 
Howard Kinyua 

4. Don’t forget to include your full name in the media release so the local media can 
contact you for further information. 

5. Add your contact details (including a phone number) in the ‘notes to editors’ – 
journalists will often want to check the details with you. 

6. Local journalists like to know about you – if you can, mention your job, anything 
you do in your local community, and what you do in the palliative care world. 

7. Look for the newspaper’s contact details online. Ringing the news desk is better 
than emailing. 

8. Copy the press release into the body of the email itself before you send it – avoid 
sending it as an attachment. It makes it easier for the press release to be noticed. 

9. Include a picture of yourself and your colleagues if need be (make sure you have 
their consent to share this photo with the media). The picture needs to be of good 
quality – preferably around 1MB in size. 

 

 

 

 

 

 

 

它包括:

补充资源
您可以下载资源，帮助您宣传您开展的活动和世界安宁疗护日活动。

资源包括：徽标、媒体新闻稿模板、政府申请书模板、筹款工具包以及与媒体合作等。

11 OCTOBER 2025
WORLD HOSPICE AND 
PALLIATIVE CARE DAY

ACHIEVING THE PROMISE: 
UNIVERSAL ACCESS  
TO PALLIATIVE CARE

https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
https://thewhpca.org/resource_category/world-day-2025/
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1

2

参与方式
汇聚共识，表达支持
在个人和/或组织的 Facebook 、Twitter 、微博、抖音、小红书、哔哩哔哩、微信
公众号、微信视频号等个人资料中添加活动信息。建议使用定时发布功能，在当
日多频次发声，扩大影响力。

发动社区，共创行动
邀请患者、家属与社区成员一同策划并参与活动，共同关注安宁缓和医疗作为全
民健康覆盖组成部分的重要意义。欢迎鼓励社区成员分享个人经历，并邀请本地
媒体记者及政府相关人士到场出席。别忘了在 WHPC Day Map 官网地图登记
打卡，并在社交平台分享精彩瞬间。

联动媒体，扩大传播 
向您所在当地或国家媒体宣传将安宁缓和医疗作为全面健康覆盖计划下卫生健
康体系重要组成部分的重要性，并向他们发送一份该活动的媒体新闻稿。

3
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4

5

6

拍摄短片，传递心声
拍摄一段2至3分钟的短视频，呼吁政府加大对安宁缓和医疗的支持力度，助力建
设更好的健康体系。请选择一位代言人，宣传在全民健康保障中纳入安宁缓和照
护服务（包括哀伤辅导与心理健康支持）的迫切性与必要性。

争取政策支持，链接多方力量
向您所在国家的卫生部、世卫组织国家/地区办事处、医疗服务机构及专业团体致
信，敦促其积极联络本国的卫生界代表，推动安宁缓和照护纳入全民健康覆盖政
策体系。同时，也可邀请世卫组织及其他相关领导人为您的活动发声、助力。

借力名人，扩大影响
邀请您所在地区或国家的知名患者、安宁缓和照护倡导者或公众人物支持您的活
动，分享他们的故事，或为“世界安宁疗护日”背书，以提升媒体关注度和公众认知
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•	 明确您的受众。谁可能对您的活动感兴趣，成为参与者或合作伙伴？您希望传达哪些核
心信息？需要哪些资源？如您的所在机构已有会议或学术活动安排，可将“ 兑现承诺，
人人享有”作为主题整合进现有议程中。

•	 发出活动邀请时，结合主题元素设置视觉吸引点，例如统一着装、印制主题T恤或帽子、
布置主题海报与横幅，增强参与感与辨识度。

•	 联合相关机构发起活动，并积极争取来自社会组织或企业的资金与资源支持，扩大组织
合力。

•	 利用活动统一标识开展宣传，制作并广泛分发印有宣传语的T恤、海报等物料。通过社交
媒体持续推送，并@本地知名人士以扩大影响。

•	 邀请主流媒体出席报道，或主动推介与本年度主题相关的新闻选题，提升活动影响力和
社会认知度。

•	 全程拍摄照片与视频，精选内容上传至社交平台，充分展示活动风貌。发布内容请务必
添加统一标签：#WHPCDay25 和 #PalliativeCare。

•	 请在 WHPCD 官网的“活动地图”页面登记您的活动信息，加入全球共同行动的行列。

活动组织贴士

请务必在 WHPCD 网站地图上注册您的活动，请点击此处

https://thewhpca.org/add-event/ 
https://thewhpca.org/world-day-2024/
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活动募捐
 

 

 

 

 
 
World Hospice and Palliative Care Day Fundraising Toolkit 2025 
Theme: Achieving the Promise: Universal Access to Palliative Care 

How to use World Hospice and Palliative Care Day - on 11 October - to raise 
funds for your hospice and palliative care services. 
World Hospice and Palliative Care Day is a Global Day of Action to promote hospice and palliative 
care worldwide. It is an excellent opportunity to launch your fundraising efforts, capturing the energy 
and interest around this worldwide event, and using the free-to-download graphics, branding, and 
messaging to make your campaign stand out.  

World Hospice and Palliative Care Day fundraising events involve getting people together for face-to-
face events to raise much-needed money for your organisation and raise awareness of what you do.  

These days, we have flexible working conditions, which provide a good opportunity for online 
fundraising as people spend more time on social media and digital platforms.  

Here are some tips to consider for making your fundraising efforts successful. 

They were compiled from this page, which has over 30 ideas to choose from. 32 Online Fundraising 
Ideas Perfect for Any Cause 

Here are more suggestions and ideas for fundraising.  

1. Virtual walk, run or climb 
2. Set up a Facebook fundraiser 
3. Online auction 
4. Hold a non-uniform school day, or dress down day for work 
5. Use your crafting or hobby skills 
6. Use our birthday or celebration date (see Facebook Fundraiser link above) 
7. Sweepstake 
8. Bake 
9. Quizzing 
10.Make a virtual wish-list on a platform like Amazon 
11.Sign your organisation up to Amazon Smile 
 
 
 
 
 

<Insert your logo> 

 
如果您想为世界安宁
疗护日筹集经费，你
可以下载这份提示表 

WHPCA 与英国“慷慨赠与（Big Give）”计划
作为今年“世界安宁疗护日”活动的一部分，全球安宁缓和照护联盟（WHPCA）已在英
国“慷慨赠与”平台正式发起公益筹款活动。

世界安宁疗护日（WHPCD）是一项每年举办的全球性行动，旨在弘扬安宁缓和医疗理
念。今年的纪念日将2025年10月11日举行。据统计，全球每年约有 超过7000万个家庭需
要安宁缓和照护服务，然而当前仅有约14%的需求被满足，其中80%以上的服务缺口存
在于中低收入国家。

无论金额大小，您的慷慨支持都将帮助更多亟需安宁缓和照护服务的人群获得及时照
护。欢迎访问 WHPCD 在“慷慨赠与”平台的官方筹款页面: 	
https://ow.ly/jbUE50VNMAI

点击此处支持
活动

下载并使用《全球安宁缓和
照护地图集》作为宣传资源

We are grateful to 
The Y.C. Ho/Helen 
& Michael Chiang 

Foundation for their 
support of WHPCD

https://thewhpca.org/resource_category/world-day-2025/ 
https://thewhpca.org/resource_category/world-day-2025/ 
https://ow.ly/jbUE50VNMAI
https://go.dojiggy.io/world-hospice-and-palliative-care-day-2024/Campaign/Details
https://thewhpca.org/resources/global-atlas-of-palliative-care-2nd-ed-2020/
https://thewhpca.org/resources/global-atlas-of-palliative-care-2nd-ed-2020/
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宣传物料与品牌资源
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EVENT NAME 
Add a brief description of your event here.  

To replace this or any placeholder text with your 
own, just click it and start typing. 

Repace 

DATE 

00/00/2024 
TIME 

00:00 
PLACE 

Place name, Street 
name, City 
 

 

 

 

DATE  TIME  PLACE 

00 MONTH 
2021 

 00:00   
PLACE, STREET,  
CITY 

 

Add a brief description of 
your event here.  

To replace this or any 
placeholder text with your 
own, just click it and start 
typing. 
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twitter.com/whpca
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联系信息

一般咨询: info@thewhpca.org

通讯经理: Howard Kinyua hkinyua@thewhpca.org
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